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It Works! Wrap Focuses on the 3 T's: Toning, Trimming ~ (A8:8
and Tightening

By Clasissa Hamlin
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It Work
and Tig

By Clarissa Hj

fying the wrap, I put plastic over the area to make sure
g was secure, as per the manutacturer It Works!

§ plan was to follow the company’s recommendation:
e wrap for 45 minutes to see if my skin would be

iy its natural ingredients. It Works! advises users 1o

j product for that allotted amount of time to judge
Sensitivity to the wrap. I drank a lot of water during
Jor my friends told me to do 20 to maxinze results, It
Irap distributors belisve consuming 24 to 30 ounces
thile wrapped, and drinking at least half your body
punces each day helps to eliminate daily toxins. While
wrap, | continned working and completing tasks,

ch feeling smoother first ing a slight tingling.

| Then

st {Photo : Twitter)
{45 minutes was up, 1 ripped off the saran wrap and
1t seams like averyons is talking about the It Works! Global Ultimate Body Applicater, a non-wovencloth  {the It Works! product. | rubbed in the excess lotion
wrap that promises to slim a particular body part in just 45 minutes. My friends who've tried it said the i my stomach after digearding the wrap. I noticed
wrap was 50 versatile that you can apply to your sides, tummy, back, thighs, upper arms and lower legs. ssults: my skin's texture was mich softer, and my
Sounds like a wonder-working miracle, right? is noticeably tighter after the first application. And 1
fent, too, 1 couldn’t wait to use it in another 72 hours,
e company’s recammended time length that one
it until vour next application. Each time you use the
(Wrap, the product continues to work over the next
L

1 had to knvow just what my friends were raving about when it came to using this reportedly body-changing
wrap. My abs have been a trouble area for me lately, so in my mind, applying the wrap to that spot was the
porfict solution. The wrap was simple to use, containing a botantically based lotion with eucalyplus, green
tea leafs and jojoba seed extracts 1o madimize firtning and toning. The iterm had a minty smell, and was
very moist and saturated. It took some arm work to lay the wrap down flat on my stomach without any air

PINGEENT don't always believe in body-shaping products, T have

to say that this one seems like it will ultimately work for me.
The It Works! Wrap felt like a magical fix to firming my abs. The thing that makes it 3o special is that my
first round of results wasn't about water Joss, but body toning. 1 found the item to be very impressive, ke
so many of the millions out there who have tried it. My plan is to continue using the product. along with
eating better and exercising, to maximize the results.

Has the It Works! Wrap whipped your body into a wonderful shape? Already have feedback about the
product or trying it soon? Lat us know in the comments section below!
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Labor Day 2013: It Works! Global Shares Six Tips For
Looking Your Best

By Clarissa Hambin
Aig 29, 2003 o8:39 PM EDT
15Comments Punat

Beauty junkies, sunmer iso't over yet! There's still one last hurrah on the way this Labor Day

HAIR

fare's still one last hurrab oo the way this Labor Day weekend, so

ilt.;a:lin‘ i the car for a Brile geraway or rocking outar s
mging. Flan on being efortlesly fabulous by following a few
mmigue lifestyle product company thal's Gxmous fir their 1t
{the tummy,

For healthy looking tresses, always refresh your salt- or
chlorine-ravaged hair with your fave laave-in conditioner, Wa
love TriSwim Agua Therapy Chlorine. Cut
Conditianar with Keratin for bydrating with no haavy
build-up. It Works! wsing the the
might bedore your Labor day debat to create 4 marvelons mane.
Love that tip! And if your hair is in need of a bit nvore repair,
choose to rock a cool hat to make it a great hair day in
disguise. The more fun and floppier the choice of hats, the
beter!

And a summer glow is still very much in. So don't forget touse
a maisturizing letion like Jergens Natural Glow Daily

that has by ing and shimmer effects for

shouldn't you look and feel your best?

‘Whether heading to the sea-caressed beaches, packing up the car fora little getaway or rocking cut ata
BEBQ. it's all about laoking great while ing. Plan on being k fabulous by following a few
simple tips from It Works? Global, the unique lifestyle product company that's famous for their It
Works! Body-contouring wraps for toning the tummy.

Like Us on fmmm For healthy looking tresses, ahways refresh your salt- or

chiorine-ravaged hair with your fave | i i Wel .

achieving a great sun-kissed radiancs. Jergens has glycerin,
wvocado and fruit oils, perfect for fair to medium skin tones.

For eye-popping pearly whites, using a weeth-whitening
product like the Kim Kardashian-sndorsed Idol White
Teeth Whitening Pens ran always help you dassle this
Boliday weskerd. The Idol White pens contain glycering,
bydrogen peroxide, water and sodium bydroxide, which are all
idsal for DIV whiteniag.

Body-contourtng Wraps for $59. Infused with botantically-based

in 2 bit? Try Tt Waorks!

Twaf and jojoba seed extracts, this product specializes in tightening. toning and firming areas 1ike the arms,

is put it on for ity and go shout the reet of

your wenderhisl day. Super sasy!

1 you plan o faliowing these tips, o have a frw of you i, shuare therm with i in th

‘ Tk, bastt, Jege, bripe and stomasch. Ally

section below!

Looking Your Best

By Clarissa H
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Metro Man & Metro Home
Grooming Products Made Easy for Fall Travel

By PK Gresnfisld

wiwest 131 IR 5 e

| love to travid In autumn: The crowds have subsided, the weather (s temperale and the pricés are
a bargain

Whether you are on the road for business or cruising from one xolic por of call 1o the net, I've
selected several products that will make your journey o much sasier

IS common for ravelers 10 Dréak Irom our eXercise routings and eat 1E5S than NUIRtous meals
when we're on the go

I'm very leery of products that make people sim without exercise and proper diel. however, |
decided to keep an open mind and try it Works! This company offers a wrap Io tighten, lone and
firm by compining several natural herds in a botanically based formula. They clam a measurable
difference after 2 applications 72-hours apart. The wraps come in flat individually wrapped bags
and easy 1o slore in your luggage

I'm athietic and fit but every guy would like to see a little less carry-on baggage around the gul. 5o
I'm willing fo give this a try on my upcoming Irip to California

Read more about It Works at httpiiwww.myitwerks.com

For amazing travel apparel this fall. make sure you check out our Metra Man section in the coming
weeks

bkl-bragbook-001



By the Staff
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Ladies, for your BFF or even for a pre-holiday party with all of your BFF’s, share an Ultimate
Body wrap expernence. It Works! Wrap Is its name and tightening, toning and firming body parts
is its game. You just apply one 13-by-21-inch wrap to an area of your choice - abdomen, arms,
back, buttocks, legs or side - leave on for 45 minutes and voila; you can see and measure the
difference. It even mlnir_nife: the appearance of the hated celluiitel Good for an occasion when

you want to ook esp y appealing, or for p ged effect, it can be repeated every 72 hours.
Available ar $99 for a four-pack or at a reduced rate for loyal customers online at
www itworksglobal.com or by phone at 1-800-537-2395.
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i the latest products,
nS|der eaUty treatments and

breaking beauty new
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Want a t1ghtt’:‘"‘*‘ amu2lhere sawWidp &

Want a tighter tummy? There's a wrap for that. : est
As the saying goes, “You ive and you leam,” nght? Wel, one of the biggest e Of the b" gg
3 Deauty lessons we've ever leamed is that gaining 65+ pounds when
AS the Sa.ﬂng goe| pregnant doesnT do your Dody any favors. Five years later, we weigh 85 lnds “Mhen
pounds less than the day we gave binth, and let's st say we traded tight - =
beal.lt\-’ lleSSO nS '\'VE tumimy skan for an :rr:lef::biehrﬂebm {soin relm';)eﬂ ||ywasasmall price to " \n‘:e I‘_.'\'I'e] gh 8\_|
: d Snt pay). But with that said, weanng a bikini can be an anxiety-inducing 1 d d n ght
: oe expenence 5o we coudnT wait to iy the it Vorks! Viap (aka The Ulimate racle
pregnaﬂt Body Applicatar) Ne tra
pounds |esS thanl las a small price 10

oo Bt - g-inducing
yay). But with tha -

.:-]
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2013? Body Wraps by It Works! Global are the New Way
to Go

By Clarissa Hamdin

-Jun 28, 2013 04205 PM EDT

sBoomments = = IEEROS] wTweer 3e g1 45 [ @ [Bue

% ‘2 body wrap from It Wor st Global. (P
Facrbook)

Looking for a tighter, toned body to show off on the Fourth of July?
Try one of the talked about botanically based body wraps that are getting people to create firmer figures

this Summer. It Works! Global offers a great one that trims those sturbborn areas in a "niatter of
minutes,” according to 1 press release.

Like Us on Facebook [T The It Works! Wrap contains ingredients like horse chestnut,
green tea, guarana and eucalyptus to "firm skin and minimize
B F cllulite™ ibd i
BeSt Face Fll‘mlng the lite™ on your back, legs, side,
arms and even your butt.
Creams
) it for noarishing and inoisturizing 10 avoid flaky
WSk chi: Fa s
i SEREArESEArE M3 oy skin. And if you want to look slim quick, thisis a favorable
An Unblased Review List of The option.

Top Performing Skin Tighteners

For more, visit myitworks.com.

RLD NEWS sesteee

oned Body for FO

FRAGRANCE

jow off on the Foarth of July?

s

r

‘based body wraps that are getting people to create firmer figures
£ 2 great one that trims those starbborn areas in a “matter of

The It Works! Wrap contains ingredients like horse chestnut,
green tea, guarana and sucalyptus to “firm skin and minimize
the of cellulite”™ on your , back, legs, side,
arms and even your butt.

It is also great for nouriching and moksturizing to avoid flaky
dry skin. And i you want to look slim quick, this is a favorable
option.

In a nutshell, vou can sculpt your way to a greater you in just an
‘sagy 45 minutes, without any pain or sweat.

Many i di lts after their initial use of
the body-morphing product.

Wouldn't you want something that helps you look and feel your
best 5o vou can dazzle others on the beach?

You can even leave the wrap on while you amend to your daily
activities whether manning the BEQ grill, shopping fora
summer wedding or traveling on a quick warm-weather jaunt.

NAIL

urth of July
e New

Way
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Taking the Bull by the Horns
Twio years ago. Mark Pentecost decided 1o scratch his cowboy itch. Pentecost, CED of It Works! Global,
adirect-sales company in Bradenton, Fiorida, bought aworking 340-acre ranch, compiete with 50
Texas Longhorns, wild hogs, and coyotes, in nearby Myakka City. It's like @ john Wayne movie out
here.” says Pentecost, who spends several days a month at the ranch plowing fields, feeding cattle,
and rounding up his herd on 2 horse. One thing he can't do is connect with the outside world: There's
no cell signal, Iandling, o Internet gonnection, “There are ao interruptions, which has taught me to

hear other people-and myself* he says. t's mage me 3 better CED and 3 better person. "-Reshma
Meman Yaqub

Mark B. Pentecost
It Works! Global

Thote-ykar jrowth 1.042.2%
e, 438
POTD: BAN SEMTALAAT

suane varce: [ K1 DAE)

—— e
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High Séhool Teacher Turned
Multi-Millionaire: It Works!

b1 53 g By e

Mark Pentecost just wanted to
make another $500 a menth to
support his family. He wound up
getting bitten by the

bugandb
2 millionaire.

* Comwamt Nw o Fosse Commanty

Pentecost's company, It Works!,
is a direct sales enterprise that
sells bedy contouring wraps,
health foeds and personal care
preducts. Cloth wraps that
promise to tighten and tone skin
may seem a bit odd to some consumers but numbers do not lie: It

W lc»rks' s expecting to close out 2013 with about $300 million in total
sales

The husband and father of three had been a
math teacher and varsity backetball coach in
Grand Rapids, Michigan, in the early 19908

and the idea of having a few more dollars at the '

end of each month moved him to look for
sources of revenue bevond his teacher’s
paycheck.

“We were dreaming. There were more things
we wanted,” says Pentecost, now 36. “I was one
of these guys that always read the books on how
to get 2head. [ loved reading biographies of
other people that had done it and 1 was always
trying to look out for how we could make extra
money. | enjoved teaching, 1 enjoved coaching,
but the income wasn't enough to raise a family
i)

In 1993 Pentecost joined up with Excel
Telecommunications, 2 reseller of long distance
deals for landline phones. Up until that point
his only real experience as an entrepreneur had
been acquiring fixer-upper houses to renovate
and then rezelling them. But in the direct sales
environment —‘-aa\'m% home parties where he
showed how guests could save money on calls -
he found he had a knack for sales and scon
became one of the company’s top aces, earning
$300,000 t6 $500,000 per vear at his peak. He
quit his teaching gig areund 1995.

As landline long distance costs shrank and
mubile phones began taking over, Pentecost
found his industry forever altered and, by
1999, his position unnecessary. He left the
company but teok with him an enthusiasm for
the direct sales industry. “At that point 1 said
that ifl ever do this again I'm geing to do it as
the owner of the company so that I could

fething to sell that could provide the

Most Popular

®CT sales :ndustry. ~Al Lhat point Isaid
dever do this again I'm going todoitas
ner of the company s that1could

my destiny.

pst filled the void investing in

m:-ai real estate. “1thought I was geing
of Grand Rapids.” But

EI of direct sales persisted and he searched

ition for a new company.

pduct - the toning

in late 2000 as a way
by boomers. “Pecple
rned about how we
fer visiting a

Boost secured the
trapping It Works! in
 his reselling davs

in Michigan,
d later other
+in 2002 the company saw sales of

npany had vet toget any real traction
own capital to keep the enterprise

ook off, with pockets of interest
ithanks to hard-working sales personnel.

lits debts and broke into Canada the
fapany earned sales of 527 million. A
2012 the company surpassed the S200

fed in Bradenton,
intries. Its 60,000
jinclude Pentecost’'s
j1; and Kyler, 29, who
ilanthropic aspects

ing a new
ast of the Gulfof

jto eight more

as a resource for

that shouldersa

through direct

aing them leadership,”

a little more Jimmy

being laid back down here, 1like being
not how high your 1Q is, it's your grit.1
your grit? If you've got that vou'll

you can be successful at this.”

g out Pentecost’s favorite entrepreneurial
books: Robert Kiwsaki s Rich Dad, Poor Dad; Greg Norman's The Way
of the Shark; and Donald Trump's ceuvre.

Follow me on Twitter EKgrefenstrauss

bkl-bragbook-001



Mark Pentecost sees growing pains as High-clas
that can’t hold a match to It Works! teamwork

Darnis Saeds & 15om [DT November 21. 2013
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AAG Roundup:

Youarg.here: Home » Features » SBOR

SBOMAG Roundup: Debt-Free Is The
New Sexy

0 Comments Dec. 5. 20131 B0 Eator 12

Little maore than a decade ago. Mark Pentecost was a small-town high school teacher and
baskethall coach aching for a way to get out of debt and have more time 1o epend with his wife
and children. Lithe did he know that, within a decade, his startup venture would become a
half-billion-doliar enterprise and ghe hope to thousands of independent distributors on their way 1o
experignce life debtfree

‘Paople have forgotten how to dream,” says Mark Pantecost when askad about his company, It
Works! Global. and its rise from a pln tima side job to a company that pays commissions to
maore than 50,000 distribs in ingtant. iits: products ranging from botanically
based skincare to body o Sound familiar? In a time when the
average American household maintains more than 515,000 in credit card debt alone, more than
10 parcent of mortgages are in default and total U.S. consumer debt is at an alarming 5114
trillion, that quintessential Amarican dream is proving slusive 1o millions.

Such was once the case for the Penlecosts . They needed a wary to have an extra S500 per
menth for grocenes, vacation and savings. Alter a direct sales side job m the late 19980s, Mark
realized he had @ knack for # and began seeking a product with which he could launch his own
direct-sales company. In 2001, he heard news of a product that could delrver skin tightening.
toning and firming results. often with just one 43-minute application. After seeing results for
himself, Pentecost founded it Works! Global wath the & Works! Wrap a3 its flagship product.

ke

Debt-Free s The Hew Sexy

Debt-Free Is The

fy hit 527 million in sales and expanded into Australia. Canada and select
011, sales nearly doubled to $46 million and Pentecost relocated from
Mich. to sunny Bradenlon, Fla., bringing his entite executivg team with
Bales grew 1o 5200 million. and the company is on track to hit half a bellion

. the company teamed up with the Manatee County Sheriff to build a
e Police Athletic League, which prandu 2 safe place where athletics and
gnt instill prds k and respect

on a 50,000-square-foot head, riooking a
ulf coast. Stairs are lined with slides so staff can have a ldtle fun between
also cwns 3 nearby golf course, where he holds leam events, and a

h, which is his retreat to clear his mind as well as host business
fcognition events. But the real fun comes in the form of five-figure bonuses
pam distnbutors who meet cenain sales goals

|

2012 awald!ng $10,000, 525,000 and 550,000 bonuses to f b %

d move, Pentecost developed the GOOD (Get Oul OlDebl! Bonus in

THE MONE'

1

who eamed a promotional rank, coming the phrase, “Debt-free is the new se:y Indepandent
distributors are encouraged to use these bonuses to pay off cradd cards, college loans
mortgages and other debts. Thus far in 2013, more than 1.000 independant distributors qualify for
the GOOD Bonus and since its inception, distnbutors have eamed mare than $23 milion in
GOOD bonuses

‘Dbt is such bondage. It's 3 very | thing for our indepand, to get out of
debt.” says Pentecost, who has plans to expand It Works! Global's reach inta 11 more countnes
within the next fve years | don't know where it's all going 1o go. but we're going to keep on
growing and expanding as long as we're having fun and inspiring people in a positive way

bkl-bragbook-001



1T Works!

Our Products

®  Who Benefits?

It Works! Global looks at buys; targets international
e:ﬁnaim\. president says

Propriatary Inielligence
It Wi | Global, ap y held B , Florida-based
direct sales company, Is considering potential acquisitions,
said Mark Pentecost, president and CEO.

hile, the pany is ing more "intentional® with
its international strategy and will add local legal counsel for
entry into new, undisclosed countries in Europe, he said.

The company, with USD 200m in revenue, up from USD 17.4m
in 2008, is looking for an acquisition target that could help it
drive cuslomer retention and loyalty as it gathers new
customers at a rapid pace, said Pentecost.

"I've got a couple things up my sleave now that we're looking
at," he said.

A mobile app or pany could also make
an :nlerommg target for It Works! Global, as muld a company
with an new line, said P

Talks with potential targets have not advanced far enough to
require a financial advisor, and the company has no timeline
for making a buy, said Pentecost.

The company in 2005 made an undisclosed acquisition in the
nutrition calegory, said Penlecost.

It Works! Global, with a presence in 12 counfries, announced
in November plans o enter France. The company started
growing internationally by entering Canada in 2009 and has
since expanded 1o Australia and Europe. It plans o grow
further in Europe in 2014, said Pentecost, declining to d

Events & Publications (V)

AboutUs News

lering countries in Gentral and South America and
p. About 12% of the company's sales are
of the US, a figure it seeks to grow, said

junded the company in 2001, Pentecost said he

ihan 90% of the company, and Pam Sowder, who

{e company’s chief networking officer, holds the
8.

|

Ly firms have approached the company with

El has never held serious investor mnversatkms.
Wl The pany is not i i i lors or a
il, noting it has bean debt-free since 2008.

ed that he has three children that work in the
cluding two in its sales force and one that works
|Back program, which looks to support local
Sowder has a daughter that works in the
F’n salesperson, he said.

Jany expands globally, it plans fo add executives o

the countries il is targeting.

Local counsel hires in new ct will help the pany
enter its targeted markets as well as handle language barriers,

op noted P

Ly% products include a cloth body wrap line
fighten and tone skin, a facial skin care line, and a
I tling,

It Works! Global has in-house corporate legal counsel in the:

us.

by Ellena Kleinman

Write lo Ellena Kleinman at
eliena kleinman@mergermarket.com.

Careers
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SARASOTA/MANATEE BUSINESS BUSINESS BESTLIST | CONTACTUS

PHO op
EVENTS 105+ ES = RESOURCE
COMPAN L

Why six entrepreneurs moved their companies to Sarasota.
-By Abby Weingarten. Photography by Barbara Banks

Long known a5 a beautiful resort and Florida
has become a sought-after business destination as well. The region is rapidly
rabounding from the recession, and local economic development officials have
much to crow about these days

Major doll such as 's MG ¥
expansmn Port Manalee's parlneishq: wath Brazil, the transformation of Nathan
i Park into an | rowing facility and the construction of the

880,000-square-fool upscale University Town Center mall, are pulting Sarasota
and Manatee on the naticnal and global map.

Population is growing again, too County's popul, ded 1o
333,885 in 2012 from 322 833 in 2010, according to the latest ewmaies fram
the U5, Census Bureau 5 County's d to 386, 147

from 379 448 in 2010

CEOs and are paying The region recently
ranked No. 92 on Forbes’ kst of “The Best Places for Business and Careers.”
outranking such places as West Palm Beach, New Orleans and even Chicago
Since 2009, the Bradenton EDC has worked with 59 companies that have either [

projected to create more than 3 500 jobs. In neighboring Sarasota County, the
EDC has helped 31 companies invest 5114 million with a promise of 2,350 jobs.

We asked s entrepreneurs why the move was good for them and ther
| COmpanes

redocated 1o or expanded here, generating $467 million in capial investment and #

IT WORKS! GLOBAL

fcompany for beauty and weliness products.
Bn in 2011 from Grand Rapids, Mich., when
gre looking for a place lo entertain their sales
‘The company has 7T employess, annual
experienced 1,047 percent growth in three

years:

“Everyons was axcited about the move to Florida, where we hold quarterly
training events and entertain at the Pentecost Ranch in Myakka City or al
Stoneybrook Golf Club. With our move to our new global headquarters on the
Manatee River in the next few months, I'm expecting ‘drive your boal 1o work'
days and our team being able to fully live out our motto of being ‘more Jimmy
Budfent than Warren Buffett.” We like to have fun and keep things casual while
slaying innovative and cutting edge.”

bkl-bragbook-001
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Staff Report

Published: Tuesday, Octobei

1t Works! Global dis
than 60,000 African

Through Children's
feed two children for

The donation was g8t
nark B. Pentecost,

person ally mat ched

@ llerald Tribune

s donate to fund to feed

Company's distributors donate to fund to feed
hungry children

Staff Report

FPublished: Tuesday, Ociober 1, 2013 0F pis0 a.m.

It Works! Global distributors have donated $150,000 to Children’s Cup to feed more
than 60,000 African children.

T h Children's Cup, a RTINS
feed two children for about four weeks.

ded in 1992, a $5d ion can

The donation was made at the It Works! quarterly conference last month in Seattle.
Mark B. P CEOQ of the based company, and his wife, Cindy,
personally matched the distributors’ donations.

“Alittle can go a long way and It Works! is proud to support a cause that is making
such a difference in kids' lives,” Pentecost said.

To help raise the money, It Works! sold "Give Hope” bracelets for $5 donations, and
the bracelsts immediately sold out.

In June, the Pentecosts traveled to Africa to meet some of the children who benefit
from the It Works! Gives Back program that works to make a difference through
ial, practical and ional support.

The It Works! corporate team also recently hosted a 5K event and raised more than
$18,000 for two other nonprofits, Selah Freedom and the National MPS Society. At

the annual convention in January, It Works! adopted Soo children through donations
to Food for the Hungry.

It Works! Global is a consumer lifestyle direct sales company that offers a variety of
prod sold through independent distributors.

Copyright © 2013 HeraldTribune.com — All rights reserved. Restricted use only.

\'s Cup to feed more

ijon can
, a $5 donatl

t month in Seattle.
is wife. Cindy,
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Fast-growing
firms on Inc. list

local

eat-growing privale companios
in Americx: Saranota’s Integrity
Funding, Manatos County's Ce-
Iebrity Auto Goup asd Braden-
Ton's It Works! Global

Integpilty Pundisg — an ll-em-
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